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FOREWO

N JANUARY 2015, THE LEGEND
OF BIONICLE WAS REVITALIZED
AND BROUGHT TO LIFE IN A
NEW FORIM TO ALLOW A New
GENERATION TO FOLLOW THE
ELEMENTAL HEROES 0OMN THEIR
GREAT ANDO EPIC ADVEMNTURES.

REBOOTING THE WORLD OF
BIONICLE WAS MO EASY DOECISION.
WE WANTED TO STAY TRUE TO
THE ORIGINAL COMNCEPRPT AS
MuCH AS POSSIBLE WHILE AT
THE SAITIE TIME WELCOIME INn
THOSE New T0O BIONICLE.

N THIS BOOK WE OFFER A
PEEK BEHINDO THE SCENES,

A HANDFUL OF GLIMPSES

OF THE DYNAITIC VISIOn THAT
BROUGHT BACK BIONICLE.

WE WISH TO EXPRESS OUR
WARITIEST GRATITUDE TO ALL
THE FAMNS WHO HAVE FOLLOWED
us an THIS AImMAZING JOurRney.
WITHOUT YOuU, THERE wOuUuLD
BE MO BIONICLE.

SUITITMER 2016
THE BIOIMNICLE TEAIT] [




AT THE VERY CORE OF THE \\
WORLO OF BIONICLE YOU FINDO )\
THE SIX ELEMENTS; FIRE, WATER,
EARTH, STOMNE, ICE ANO JUnaGLe.
TOGETHER, THE SIX REGIONS
MAKE UP THE MYTHICAL

ISLAMNO OF OKOTO, AN EXCITING
PLAYGROUMNO OF ENOLESS
ADVENTURE THAT SETS THE
SCeNe FOR ERPIC STORIES OF
CONFLICT ANDO HEROQISIT.
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HERDOES:

THE TIMELESS HEROES KMNOWI
AS THE TOA ARE CORE TO
BIONICLE. INOIVIDUALLY, THEY
REPRESENT FASCINATING AMNO
DIFFEREMNTIATED PERSOMNALITY
TRAITS THAT ALLOW FOR
ROLE-PLAY AND IDEMNTIFICATION.
AS A GROUP, THE TOA
INCARMNATE THE POWER OF
FRIENDSHIP AND TEAMWORK.

0N THEIR JOURNEY TOWARDOS
REALIZATION, THE TOA Move
THROUGH AND EXPERIENCE
THE 3 VIRTUES OF BIONICLE;
DUTYyY, Unimy, Afno DESTINY.
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— VILLAIMNS:

— .
\k T2 TO SAVE THE WORLD, THE
T TOA MUST FIRST OVERCOME
A NUMBER OF VILLAINS BEFORE
—|_ FINALLY FACING OFF AGAINST
W THE EVIL OF EVIL, THE GREAT
\ LORD MAKUTA.

THE NewW, DETAILED
CONSTRACTION BUILOING
SYSTEIM ALLOWED US TO
ADD A NEW RAINGE OF
ICONIC BAD GUYS TO THE
EVER EXPAMNOING UNIVERSE
OF BIONICLE.
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[TIASKS:

FOR THE MASK DEeSIGn

WE PURSUED THE ORIGINAL
DESIGN LANGUAGE, BUT
TWEAKING IT SLIGHTLY TO
MAKE IT MORE UP-TO-DATE.

N AN ATTEMPT TO INFUSE THE
CHARACTERS WITH EVEN IMORE
ENERGY AMND ACTION, WE TOOK
INSPIRATION FROIM rmAny
DIFFERENT SOURCES, E.G.
FROIM EXTREIME SPORTS

ANDO RACONG.
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DESIGI:

THE EXPLORATION OF STYLE

HAS BEEM AN ONGoInG

PROCESS. WE HAVE CONTINUoUSLY
EXPLOREDO THE VISUAL IDEMNTITY,
PUSHING IT FORWARD INTO NEW
TERRITORY WHENEVER THE
STORY CALLED FOR IT. THE MOST
PROMINENT EXAITIPLE IS THAT
WE [MOVEDO FROM 20 TO 30 TO
ALLOW FOR IMORE EPRIC
STORYTELLING FOR THE JOURNEY
TO ONeE TV ERPISODES.
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CONTRIBUTING ARTISTS

MATT BETTEKER
VINCE MORIN

BELA BAUMGARDT

CERIM MANOVI

RICHARD BERGERON
MARIE-HELENE MORIN FAFARD
LEMNNIE GRAVES

VANESSA DESBIENS

CHAMNTAL BOUDREAU
JEAN-GABRIEL NADEAU-FORTIN
MARIE-MICHELLE LAFLAMIME
VINCENT BOUCHARD

PHILIPPE D' AMOURS
ALEXANDRE GIGUERE

MAXIME COSSEAU

PHILIPPE D' AMOURS

ZDEMNKO OLIVER SANTINI

KURT HAMNSEN

THOMAS NIELSEN

ASGER JOHANSEN

SOFIE NBRGAARD KAMPIMARK
CHRISTIAN FABER

RUNE SEIR

DAMNIEL DION CHRISTENSEN
STEFFEN LYHNE

ERCAN BOzZDOGAN

TOMMY KINNERUP

LEGO® BIONICLE® TEAM

MATT BETTEKER

THOMAS BRED

MARK ANOREW COWLEY
ESBEN FLBE

JOoHMN HO

ASKE KLEJNSTRUP GARLING
CERIM mMaAnavi

CHRISTIAMN MINICK vOrnsiLo
BRIAM MNIELSEN

CHRISTOPH ROTTJER

KJELD WALTHER SORENSEn
CHRISTOFFER RAUMNOAHL
MARIAMME MERRILD

STEEN LINDEBERG

LISBETH GRMNOAL

KARI VINTER MNIELSEN
MATTHIAS HERITIES
KRISTIAMN HAJLUMNO HAMNSEN

PARTNERS

ADVAINCe
Durmoburmt
FRIMA STubDIOS
VOLTA

THAMNKS TO ALL THE BIONICLE FANS AMND COMMUNITIES FOR MAKING THIS
MEANINGFUL AND INTERESTING. KEEP OMN MmMaoc'nG, STORYTELLING AND
DRAWING YOUR AIMAZING ARTWORK
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